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Acknowledgement of Country
We acknowledge the Traditional Custodians of country and their 
connections to land, sea and community.  We pay our respect 
to their elders past and present and recognise that Australia is 
home to the oldest cultural tradition in the world.
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Drivers & Trends

Globally, with increasing pressure on our planet, access to arable land restrictive and wild fisheries plateauing from 
protecting vulnerable stocks, aquaculture’s role in the future of the planet’s food supply has been cemented.  

sources of protein. Farming is first and foremost about feeding a growing population.

World population is 
seven billion people and 

growing.

Wild fish stocks have 
and continue to 

decline.

Consumers and retailers 
want to know where their 

food comes from and 
expect producers to hold 
third-party sustainability 

certifications.

Oceans cover 
approximately 71% of 
our earth’s surface, 

presenting an opportunity 
for more food production 

from oceans that 
acknowledges the oceans 

assimilation capacity. 



3

What Matters
What matters to our customers, consumers, our people and the 
communities in which we operate matters to us. 

Listen
Trust is everything to us.  

We know that meaningful engagement and 
communication starts with understanding what 
matters to our stakeholders. 

That’s why we always start with listening.

We commission third-party research to determine 
overall community sentiment towards aquaculture and 
our operations. 

Brand sentiment research is conducted by our team to 
understand consumer expectations. 

We complete sustainability surveys with stakeholders 
to understand what matters to our business and our 
people. 

Prioritise
In prioritising the issues of most importance 
to Tassal, we look at our own business goals, 
activities, and impacts, monitor emerging issues 
and we seek the views of our stakeholders.

Align
The global framework of action under the United 
Nations Sustainable Development Goals (SDGs) 
assist us to align our strategies and operations, 
guide and measure our contributions, share ideas 
with our industry partners and build awareness. 

People

Planet

Product

Prosperity

Principles of Governance
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The forward-looking statements above are targets and based on current expectations only, and are 
subject to a range of assumptions and uncertainties, many of which are outside of Tassal’s control.
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Tassal Group Limited 
Level 9, 1 Franklin Wharf
Hobart, Tasmania 7000
T +61 3 6244 9035
tassal@tassal.com.au
tassalgroup.com.au


